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BONUS SHOW CIRCULATION

Founded in 1988, Environmental Science & 
Engineering Magazine (ES&E) has won national 
and international acclaim and connects more 
advertisers with important specifiers than any other 

comparable Canadian publication.
Each bi-monthly issue includes articles on wastewater 

collection and treatment systems, biosolids management, 
wastewater reuse, drinking water treatment and 
distribution systems, stormwater management, and 
industrial wastewater treatment. Other topics include 
spills prevention, hazardous materials management, site 
remediation and climate change.

*Based on internal and third-party sources for pass along readership rates.  **Subject to change.

ES&E Magazine Offers Unique 
Access to the Water, Wastewater, 
Stormwater and Environmental 
Protection Sectors

Thousands of environmental decision makers are expected to attend water and environment events across North 
America in 2026. Copies of ES&E will be distributed at several of them.**

You’ll find ES&E Magazine at the following 2026 events and more…

•	 American Water Works Association — ACE
•	 Atlantic Canada Water Works Association
•	 Aboriginal Water & Wastewater  

Association of Ontario
•	 Alberta Water & Wastewater Operators Association
•	 BCWWA Annual Conference & Tradeshow
•	 Canadian Biogas Association
•	 Canadian Brownfields Network  

Annual Conference
•	 CWWA National Conference
•	 Environmental Operators  

Certification Program — B.C.
•	 Manitoba Water and Wastewater Association
•	 Northern Territories Water and Wastewater 

Association

•	 Ontario Association of Certified Engineering 
Technicians and Technologists Conference

•	 Ontario Association of Sewage  
Industry Services

•	 Ontario Onsite Wastewater Association
•	 Ontario Pollution Control Equipment Association
•	 Ontario Water Works Association
•	 RemTech — Environmental Services  

Association of Alberta
•	 Saskatchewan Water and  

Wastewater Association
•	 Source to Stream Conference
•	 Canadian Biogas Association
•	 Water Environment Association of Ontario
•	 WEFTEC

Honorable Mention 
“Best Brand Award” 

2024

ES&E MAGAZINE DELIVERS RESULTS
Advertising with ES&E is a valuable and long-term 

way to get your marketing message out to some 35,000* 
water, wastewater and environmental protection 
professionals across Canada in a variety of platforms.

In addition to print, each issue lives online in a fully 
interactive digital version. And, ES&E connects with 
thousands of readers in our email  
newsletter and website.
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*Based on internal and third-party sources for pass along readership rates.

CIRCULATION AND READERSHIP
Through our print and digital channels, we connect advertisers with 
our 35,000 readers*, who are responsible for the design, construction 
and operation of water treatment and distribution systems, wastewater 
collection and treatment, stormwater management and industrial and 
hazardous waste management systems.

Request-based subscriptions and circulation review by a third-party 
ensures ES&E Magazine is sent only to those who are active in the 
industry and make purchasing decisions.

5,313
Municipal 

Government

2,424
Consulting Engineers

1,066
Equipment suppliers and 
contractors

671
Provincial and Federal 
Government

403
Laboratories, academics  
and libraries

6,576
Industrial

Reach Some

 35,000*
Professionals

 16,453
Average 

Circulation

 74.6%
of our readers have  personally requested  their subscription to  ES&E Magazine.

219
Outside Canada

READERSHIP BY 
REGION

694
Maritimes

1,428
Quebec

5,941
Ontario

5,738
Prairie 
provinces, 
Northwest 
Territories and 
Nunavut

2,433
British 
Columbia, 
Yukon

ESEMag.com

Average monthly page views 14,300

Average monthly users 8,700

Digital Edition

Impressions per issue 5,740

E-Newsletter

Subscribers 8,150

Open rate 33%

Click-through rate 22%
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EDITORIAL CALENDAR  (*Subject to change)

Ad closing date: Jan. 22, 2026
Ad material close: Jan. 23, 2026
Article deadline: Jan. 9, 2026

ALSO INCLUDED IN THIS ISSUE:
•	 Directory & Buyers’ Guide to Equipment/Service 

Suppliers and Consultants
•	 Annual Directory to Schools and Training Providers
•	 Cold Climates and Remote Locations

BONUS SHOW CIRCULATION AT*:
•	 Alberta Water & Wastewater Operators Association 

Operators Seminar
•	 Ontario Onsite Wastewater Association
•	 Value of Biogas East Conference
•	 Aboriginal Water & Wastewater Association of Ontario
•	 Source to Stream

FEBRUARY

Ad closing date: May 21, 2026
Ad material close: May 22, 2026
Article deadline: May 8, 2026

ALSO INCLUDED IN THIS ISSUE:
•	 Utility Management and Operator Forum

BONUS SHOW CIRCULATION AT*:
•	 American Water Works Association (ACE26)

MAY-JUNE

Ad closing date: Sept. 10, 2026
Ad material close: Sept. 11, 2026
Article deadline: Aug. 31, 2026

ALSO INCLUDED IN THIS ISSUE:
•	 Energy Efficiency and Optimization

BONUS SHOW CIRCULATION AT*:
•	 Alberta Water & Wastewater Operators  

Association Water Week Conference
•	 National Water and Wastewater Conference
•	 Northern Territories Water and Waste Association
•	 Northwestern Ontario Water & Wastewater Conference
•	 Saskatchewan Water & Wastewater Association
•	 WEFTEC
•	 RemTech (Remediation Technologies Symposium)

OCTOBER

Ad closing date: July 16, 2026
Ad material close: July 17, 2026
Article deadline: June 26, 2026

ALSO INCLUDED IN THIS ISSUE:
•	 Resilient Infrastructure Design
•	 Annual Directory to Water, Wastewater, Infrastructure, 

Environmental Associations, and Government 
Ministries and Agencies

BONUS SHOW CIRCULATION AT*:
•	 Eastern Ontario Water Works Association
•	 WEFTEC
•	 Western Ontario Water Works Association
•	 B.C. Environmental Operators Certification Program
•	 Atlantic Canada Water & Wastewater Association

AUGUST

Ad closing date: Nov. 12, 2026
Ad material close: Nov. 13, 2026
Article deadline: Oct. 20, 2026

ALSO INCLUDED IN THIS ISSUE:
•	 Consulting Engineering Forum

BONUS SHOW CIRCULATION AT*:
•	 Manitoba Water & Wastewater Association
•	 Ontario Association of Sewage Industry Services 

Annual Conference
•	 ECO IMPACT 2026 Conference

NOVEMBER

Ad closing date: March 26, 2026
Ad material close: March 27, 2026
Article deadline: March 9, 2026

ALSO INCLUDED IN THIS ISSUE:
•	 Biosolids and Residuals

BONUS SHOW CIRCULATION AT*:
•	 American Water Works Association (ACE26)
•	 British Columbia Water & Waste Association
•	 CANECT
•	 Ontario Water Works Association
•	 Water Environment Association of Ontario
•	 Canadian Brownfields Network: National Conference
•	 Aboriginal Water and Wastewater Association of Ontario

APRIL
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PRINT AD SPECS & RATES

A B

Half Page  
Island

4.5" x 7.5"

1/3 Page  
Square

4.5" x 4.875"

a)	Showcase
	 2.125" x 3.08"

b)	Professional 
Card

	 4.5" x 1.5"

1/3 Page 
Horizontal
7" x 3.25"

1/4 Page  
Vertical

3.375" x 4.875"

1/3 Page  
Vertical

2.125" x 10"

Half Page 
Horizontal

7" x 4.875"

Full Page  
(bleed)

8" x 10.875"

Full Page  
(no bleed)
7" x 10"

Half Page  
Vertical

3.375" x 10"

COST PER INSERTION  (Net rates in Canadian dollars)

Ad Size 6 × 3 × 1 ×

Full Page $3145 $3565 $3780

1/2 Page (horizontal/vertical) $2070 $2430 $2515

1/2 Page Island $2340 $2595 $3030

1/3 Page $1465 $1640 $1770

1/4 Page $1045 $1235 $1515

Product & Services Showcase (1/9 Page) $600 $670 $695

Directory & Buyers’ Guide  
– Enhanced Listing $325 per year

Professional Directory Cards $325 per issue (3 issues minimum)

Polybagging / Sponsored Content  
(see page 11) Contact us for price and availability

U.S. Advertisers:  
Take advantage of the current exchange! Rates are 25% lower in U.S. Dollars!

Print edition advertisers (1/4 page or 
larger) are profiled in a special digital 
product showcase section that is emailed 
to our readership after each issue. This 
includes a photo, 50-word description, 
and link to your website. These featured 
products will also be posted on our 
website as a long-term resource.

All dimensions shown are width x height. For bleed ads, keep type .25" away from trim 
size. File types: PDF or TIFF (300 dpi resolution)

POLYBAGGING ALLOWS 
YOU TO MARKET DIRECTLY 

TO ES&E’S READERSHIP
See details on page 11

SPECIAL DIGITAL BONUS 
OFFER TO INCREASE YOUR 
EXPOSURE — $400 VALUE!

Scan to see sample:

Penny Davey
Sales Director
416-807-3812
penny@esemag.com

Denise Simpson
Sales Representative
905-960-4064
denise@esemag.com

CONTACT US to reserve your print and  
digital advertising.

Add 0.125" 
bleed.
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DIRECTORY & BUYERS’ GUIDE OF  
EQUIPMENT/SERVICE SUPPLIERS AND 
CONSULTANTS
Cost-effective exposure to thousands of potential clients year-round!

Our valuable Directory and Buyers’ Guide is 
accessed year-round by thousands of users on 
esemag.com and is published annually in the 
February issue of ES&E Magazine. According to 
our latest reader survey, 83% of readers value 
our Directory and Buyers’ Guide.

In addition to being mailed to our readers, copies 
are also distributed at leading industry events.

INCREASE YOUR EXPOSURE —  
UPGRADE TO AN ENHANCED LISTING

Raise your company’s profile by investing in an 
enhanced directory listing to include a 75-word 
company profile, logo and links to your social 
media channels.

Directory Features Basic Listing Enhanced Listing

Company Name

Contact Name and Info

20 Product or Service Categories (online)

Website Link

Social Media Buttons

Company Logo

75-Word Description

Be seen by customers in print and online! Create or update 
your company’s listing here: www.esemag.com/get-listed
BASIC LISTINGS ARE FREE!

Advertise* in the February issue of ES&E Magazine and  
GET YOUR ENHANCED LISTING FOR FREE! THAT’S A $325.00 VALUE!

ENHANCED LISTING — $325 CAD
Be seen by environmental professionals and decision-makers 
year-round with our print and online Directory and Buyers’ Guide. 

Penny Davey
Sales Director
416-807-3812
penny@esemag.com

Denise Simpson
Sales Representative
905-960-4064
denise@esemag.com

CONTACT US to reserve your print and  
digital advertising.

*1/4 page ad or larger.

ABB INC.

ACCESS INDUSTRIAL INC.

ACCU-FLO METER SERVICE

ACCUWORX INC.

ACG-ENVIROCAN INC.

ACI INSTRUMENTATION LIMITED

ACLARUS OZONE

ACME ENGINEERING PRODUCTS LTD.

ACO SYSTEMS, LTD.

ACUTE ENVIRONMENTAL & SAFETY SERVICES

ADS ENVIRONMENTAL TECHNOLOGIES

AERZEN CANADA INC.

SUPPLIERS Guide to Environmental Equipment & Service Suppliers
Search online or add your company at esemag.com/ese-directory

| February 2025

ES&E’s Guide to Environmental Equipment & Service Suppliers
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Gold Winner  
“2026 Best Editorial 

Newsletter”

ES&E E-NEWSLETTER
Engage directly with our responsive audience

ES&E’s bi-weekly email newsletter is an effective way to reach 
decision‑makers. Ad positions place your message next to industry news, 
articles and events. 

With 8,150 email subscribers, 33% open rate and 22% click through rate, 
ES&E’s audience is highly engaged.

LEAD GENERATION
Advertisers receive monthly lead reports showing who clicked their products.

AD RATES
(Price per month – 3 month minimum; Net rates in Canadian dollars)

Ad Size & Dimensions (W × H) Rate Available 
Spots

Leaderboard (600 x 75 pixels) with link $995 1

Standard Banner (580 x 73 pixels) with link $695 4

Featured Product (180 x 130 pixel photo, title, 
50‑word description, and link) $795 4

U.S. Advertisers: Take advantage of the current exchange!  
Rates are 25% lower in U.S. Dollars!

2026 ES&E ENEWS SCHEDULE

Month Material Close First Deployment Second 
Deployment

January 6 13 27

February 3 10 24

March 3 10 24

April 7 14 28

May 5 12 26

June 2 9 23

July 7 14 28

August 5 11 25

September 1 9 22

October 6 14 27

November 3 10 24

December 1 8 21

8,150
Subscribers

 33%
Open rate

 22%
Click through rate

Penny Davey
Sales Director
416-807-3812
penny@esemag.com

Denise Simpson
Sales Representative
905-960-4064
denise@esemag.com

Contact Sales

Sample 
Leaderboard

Sample 
Standard 
Banner

Sample 
Featured 
Products
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CUSTOM EMAIL BLASTS
Promote your webinars/events, whitepapers and new products, and drive web traffic with a custom email blast.  
We will work with you to develop, design and deliver an effective email message. Lead generation reports are provided.

Net rates in Canadian dollars

Deployment

E-blast to full readership $1825

E-blast to select readership—geographical or reader type, e.g., consultants, municipal, etc. $1150

Design

Let ES&E create your eblast campaign $295

Custom Eblast Samples

Penny Davey
Sales Director
416-807-3812
penny@esemag.com

Denise Simpson
Sales Representative
905-960-4064
denise@esemag.com

CONTACT US to reserve your print and  
digital advertising.
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Continually updated with relevant news 
articles, in-depth features and technical 
case studies, esemag.com is a modern 
and responsive online resource for water, 
wastewater and environmental industry 
professionals.

MONTHLY AVERAGE

8,700
Users

14,300
Page Views

DIGITAL EDITION & ARCHIVES
Read the latest ES&E Magazine articles, or 
search through over 35 years of past issues.

EVENT CALENDAR
Browse industry tradeshows, conferences 
and training events across North America, 
or post your own for free.

DIRECTORY AND BUYERS’ GUIDE
Industry professionals can search hundreds 
of companies and associations serving the 
environmental protection industry. Basic 
listings are free and are included in the 
annual printed version. Enhanced listings 
increase your marketing exposure and 
search engine optimization. (See page 6)

Visit www.esemag.com/get-listed to create 
or modify your listing.

BANNER AD RATES  (Net rates in Canadian dollars)

Ad Size Dimensions W × H Price / Month File Requirements

Leaderboard  
(728 x 90 pixels)

$675 (3 month 
minimum)

1456 x 180 px  
(max 150Kb file size) 

with link

Standard Banner  
(728 x 90 pixels)

$400 (3 month 
minimum)

1456 x 180 px  
(max 150Kb file size) 

with link

Medium Rectangle  
(300 x 250 pixels)

$465 (3 month 
minimum)

600 x 500 px  
(max 150Kb file size) 

with link

Bundles, Wallpaper, Expandable Leaderboards available via Custom Quotes

U.S. Advertisers:  
Take advantage of the current exchange! Rates are 25% lower in U.S. Dollars!

WEBSITE ADVERTISING 
ESEMAG.COM
Information. Education. 
Connection.

Penny Davey
Sales Director
416-807-3812
penny@esemag.com

Denise Simpson
Sales Representative
905-960-4064
denise@esemag.com

Contact Sales

Sample 
Leaderboard

Sample 
Standard 
Banner

Sample 
Medium 
Rectangle
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there is surplus power and battery 
capacity, the batteries can be topped 
up. If the plant and batteries don’t 
require solar energy, the surplus can 
go to the provincial grid.

EPCOR’s DERMS-enabled system 
acts as an air traffic controller over-
seeing water plant operations, solar 
generation, battery storage and the 
grid. DERMS directs electrical traffic in 
real-time, managing supply and need.

Chris Chapelsky is EPCOR’s senior 
manager for grid transformation. “At 
its heart, DERMS is a computerized 

control system,” he says. “We can 
model, monitor, forecast, and lever-
age distributed energy resources 
across our entire grid.”

Trina Manning is senior manager 
of sustainability with EPCOR, and 
adds that: “What’s innovative is how 
the pieces of the system talk to one 
another and how decisions are made. 
DERMS changes the way the grid 
functions in directing electricity to the 
plant, to batteries or to the grid. And 
it happens every second of the day.”

Nathaniel Papay, an electrical engi-

neer, has been with EPCOR his entire 
career, the last decade as a proj-
ect manager. What makes DERMS 
unique, he says, is the integration 
and coordination. The solar farm and 
battery are technically twin systems 
arranged side by side, allowing for 
critical redundancy. 

“There are two electrical cables 
coming into the water treatment plant,” 
he says. “We basically have two solar 
farms and two systems. So, if one 
cable fails, we can still run the plant.” 
This helps protect Edmonton’s primary 

source of clean drinking water, while 
also supplying it with clean energy.

DERMS controls it all not just for 
EPCOR, but as part of the larger sys-
tem. “We use it to monitor distrib-
uted generation across the grid,” says 
Papay. “It can ‘see’ how much power 
we’re using, storing, and sending to the 
grid, but it also allows for us to be inte-
grated with the entire regional system.”

Solar, wind, and other carbon-free 
energy sources are a big part of our 
energy future, but having many dif-
ferent systems across the grid means 

FUTURE 
GRID  
GETTING A CHARGE OUT OF DERMS

The future of our communities relies on the commitments we 
make today. EPCOR’s annual ESG report covers progress on 
the North American utility’s sustainability journey along with 
stories on innovative projects that are helping pave the way. 
This story shares how combining the power of the sun with 
new energy management technologies at the kīsikāw pīsim 
solar farm helps deliver safe, reliable water to communities in 
Alberta’s Capital Region.

By Curtis Gillespie

a more complex flow of energy. Mak-
ing the most of what is available, 
DERMS is key to grid transformation 
and how we are going to manage our 
energy future.

The day will come, says Manning, 
when people will be generating their 
own electricity to supply their own 
battery systems. “DERMS is going to 
play a really important role. When 
everyone plugs their car in at the end 
of the day, how do we shift loading to 
where it’s needed? It’s not just about 
one water treatment plant, it’s about 
millions of people.”

DERMS is a way to make sure the 
switch flip of the future produces 
electricity. EPCOR’s goal is to be a 
net-zero entity. That means doing the 
technical work, but also bringing peo-
ple along for the ride.

“Helping people see that a new 
system is more reliable is going to be 
critical,” says Manning. “We have a 
vision for rethinking utilities to reduce 
our environmental footprint, but we 
have to be patient, too. Different per-
spectives are important. Community 
engagement is how everyone benefits.”

“DERMS is really all about what’s 
next,” says Papay. 

Which in some ways is the point. 
Yes, DERMS oversees the regulating, 
storing, and directing of electricity. 
But it’s also a tool to help us prepare 
for the future. 

Discover more about EPCOR’s 
sustainability journey at 
EPCOR.com/esg

The kīsikāw pīsim solar farm 
at EPCOR’s E. L. Smith Water 
Treatment Plant in Edmonton 
is an undertaking that tells 

us much about our past, present and 
future.

Located on former reserve lands 
of Enoch Cree Nation, the Cree name 
was gifted to EPCOR by the Nation, 
and means “daylight sun.” Today, the 
site is used as both a resource for the 
community and place of ceremony 
for the Nation.

The renewable energy solar farm 
and battery system help power one 
of two plants that provide Edmonton 
and more than 90 communities and 
counties with clean potable water. 

The project is also a glimpse into 
the future.

EPCOR’s Distributed Energy 
Resource Management System 
(DERMS) is an innovative way to 
manage electrical energy. Solar pan-
els produce energy, but where that 
energy goes depends on the needs 
of the moment. It first needs to be 
collected, converted, and then con-
veyed. When the plant needs power, 
the energy is directed there. When 

EPCOR Senior Manager Trina Manning was a member of  
the project team focused on the kīsikāw pīsim solar farm  
taking an innovative approach to managing energy.

A total of 1,008 batteries connected 
together make up the battery storage 
system at the kīsikāw pīsim solar farm.
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SPONSORED PROFILE: EPCOR

SPONSORED PROFILE: CST INDUSTRIES

From installing water storage 

solutions in remote northern 

communities to maintaining 

essential municipal water sys-

tems in major cities, CST Industries 

has served communities from coast 

to coast with reliable water storage 

services over its 75 years in Canada.

The company’s growth as a lead-

ing manufacturer of domes and 

storage tanks during this mile-

stone anniversary underscores a 

history of dedication and a reputa-

tion for industry leadership. CST has 

installed over 1,000 top-tier water 

storage solutions across the country 

since 1949, highlighting its commit-

ment to delivering innovative and 

trustworthy solutions that support 

Canadian communities.

CST’s legacy is built on the 

numerous thank-yous and expres-

sions of gratitude received from 

clients who rely on its trusted solu-

tions. With manufacturing facilities 

and technical design centres spread 

across North America, Europe, the 

UK, and Vietnam, CST Industries 

has established a strong foundation. 

The company’s extensive network 

of global sales offices complements 

these centres, enabling the com-

pany to deliver high-quality solu-

tions to customers worldwide.

“Over the past 75 years, we’ve 

been privileged to support Canadian 

municipalities, water authorities, and 

engineers with premier storage solu-

tions,” said Jeff Mueller, President 

and CEO of CST Industries. “Water 

storage is fundamental to commu-

nity growth, and our dedicated deal-

ers play a crucial role in our contin-

ued commitment to excellence.”

Last year, CST achieved another 

significant milestone in strengthen-

ing its Canadian network by part-

nering with Aquastore Canada East 

and Aurora Design Group. These 

new authorized dealers are the only 

licensed providers of CST’s exclu-

sive Aquastore® solutions. With over 

45 years of combined experience, 

they bring extensive knowledge 

of the Canadian market and offer 

authentic maintenance solutions 

and parts essential for the longevity 

and reliability of water storage.

“Many of our team members, 

including myself, have worked 

with CST products throughout our 

careers,” said Luke Barton, Vice 

President of Operations at Aquas-

tore Canada East. “We’re honoured 

to continue providing high-quality 

water storage solutions to Canada, 

leveraging global resources and 

local expertise.”

CST’s Aquastore® storage tanks 

are renowned for their glass-fused-

to-steel technology, which exceeds 

industry standards for performance 

and requires minimal maintenance. 

Certified crews ensure quality control 

from manufacturing to installation 

and testing.

Today, CST Industries expresses 

sincere appreciation and gratitude 

for the dedication of its people, pro-

viding exceptional customer service 

and fostering long-lasting relation-

ships with clients and customers 

in water storage. CST Industries is 

committed to providing water stor-

age solutions that flourish for gen-

erations and is eager to serve its cli-

ents for many more years to come. 

For more information, visit: 

www.cstindustries
.com

(Left) CST’s Canadian dealers offer reliable, innovative water storage services that support community growth with their 45+ 

years of combined expertise and dedication. (Right) CST’s Aquastore® storage tanks are renowned for their glass-fused-to-steel 

technology, which exceeds industry standards for performance and requires minimal maintenance.

CST Industries celebrates 75 years of 

excellence in water storage
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By ES&E Staff

W hether responding with equipment sup-
port for a six-alarm 

chemical distribution 

centre fire in Toronto, or assisting at 

the scene of a tractor-trailer pileup 

and diesel spill on a major highway, 

LimeGREEN has seen a lot of action 

over its 10 years in the field.
The Ontario-based specialized 

equipment rental company’s mile-

stone anniversary highlights a track 

record of reliability and a reputation 

for a personal touch from founder 

Kevin Bailey and his LimeGREEN 

team, who have also heard a lot of 

“thank yous” over their first decade 

in business.The company's core business 

includes industrial services, con-

struction dewatering and remedi-

ation. “Clients see that everyone 

has a vested interest. When we get 

called to a site, we’re part of that 

team that’s called us there,” Bailey 

explains.After he began developing and 

expanding a Canadian presence 

for U.S-based BakerCorp in 2005, 

Bailey was encouraged by those 

around him to stay in the business 

and start his own company.
The company came to be called 

LimeGREEN. The origin of the name 

is meant to symbolize the cleansing 

power of citrus and environmental 

sustainability. Both are elements that 

have been critical to the company’s 

success as it has built up an exten-

sive inventory of liquid containment, 

pumps, and filtration equipment for a 

wide array of applications that cater 

to diverse industry requirements.

LimeGREEN now offers more than 

15 different types of containment 

equipment through locations in 

Hamilton, Trenton, Sudbury, Ottawa, 

and Thunder Bay.Despite its modest size, Lime-

GREEN’s word-of-mouth reputa-

tion precedes it. With a dedicated 

team and an ever-evolving inven-

tory of tanks, Bailey ensures swift 

responses for clients and vendors 

across Ontario. The company exem-

plifies readiness and reliability when 

called upon for emergency response, 

particularly to help mitigate and 

contain spills.“Our team’s commitment and 

ownership of their tasks resonate 

with clients,” Bailey emphasizes.

Bailey has been dealing in equip-

ment rentals since his high school 

days, whether it was washing and 

servicing light equipment like 

pumps and saws, or driving equip-

ment to job sites. But it didn’t take 

long before he began to cut his teeth 

in sales, marketing, and customer 

service, as he learned the ropes 

from mentors like Tony Joosse, Jon 

Brown, and Tony Brunet at Battle-

field Equipment Rentals, and after 

that, under the wings of Jon Heslin, 

Tom Bullis, Jim Murray, and Joe 

Panzarella from BakerCorp.
“I owe a lot to those guys,” says 

Bailey. “They gave me insight as to 

what this business could be.”
Of all the mentors Bailey had, he 

says there’s a little bit of all of them 

in LimeGREEN as the company cel-

ebrates this proud milestone in its 

journey.
Bailey remains humbled by the 

outpouring of gratitude his company 

receives from the industries it serves. 

He’s still amazed how often he’s 

caught off guard by gratefulness from 

clients. These moments, he reflects, 

affirm the significance of his work 

and fuel his passion for the industry.

“When a customer says thank you 

through a phone call, email, or text, 

it suddenly makes everything seem 

worthwhile,” Bailey says. “That’s 

why I’m doing this.” For more information, email 
kbailey@limegreeninc.com, or visit 

www.limegreeninc.com

(Top) LimeGREEN founder Kevin Bailey. 

(Bottom) With a dedicated team and an 

ever-evolving inventory of tanks, Bailey 

ensures swift responses for clients and 

vendors across Ontario.

LimeGREEN marks a decade of success 

in rental equipment services  
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SPONSORED PROFILE:

SPONSORED CONTENT
REACH. 
ENGAGE. 
INFLUENCE.

Environmental Science & Engineering Magazine (ES&E) offers 
exclusive sponsored content opportunities designed to help your 
company stand out and connect with our influential audience 
of industry professionals. Sponsored content lets you educate 
readers with the insights, innovations, and solutions you want 
them to know, in a trusted editorial environment that drives 
engagement and builds credibility.

Your sponsored article, whitepaper, or feature will be strategically 
promoted across ES&E’s multimedia platforms to maximize 
visibility and impact:

•	 Website: Prominent placement on ES&E’s high‑traffic site

•	 E-newsletter: Direct distribution to thousands of engaged 
subscribers

•	 Digital issue notifications: Featured placement when new 
issues are released

•	 Social media channels: Extended reach through our 
professional networks

To help extend your marketing value even further, you’ll also 
receive a print-ready PDF of your sponsored content — perfect for 
use in your own proposals, brochures, trade show materials, and 
client communications.

With many B2B marketers using content marketing to generate 
leads and strengthen relationships, there’s no better time to share 
your story through ES&E. Let our team help you craft a powerful 
message that educates, informs, and inspires your target audience.

Penny Davey
Sales Director
416-807-3812
penny@esemag.com

Denise Simpson
Sales Representative
905-960-4064
denise@esemag.com

CONTACT US for more information.

Showcase your expertise. 
Elevate your brand. 
Reach decision‑makers.

SPONSORED CONTENT PRICING (CAD)

Rate

$3670 per page 

$500 per page (additional) if written 
by ES&E Magazine

ES&E Magazine 2026 Media Kit  CANADIAN RATES   10



MARKETING, DESIGN, EVENTS AND MORE
Providing marketers with the services and solutions to reach and influence the water, wastewater 
and environmental decision makers in Canada.

POLYBAGGING
Send your promotional literature directly to ES&E 
Magazine’s highly qualified and targetable readership 
with our polybagging services. Many clients believe 
that because their material arrives with a copy of 
ES&E, it will share in the prestige and “must read” 
authority that the magazine conveys.

DESIGN SERVICES
ES&E designs and develops a wide range of marketing 
materials for clients. This includes print ads, email 
blasts, tradeshow displays and more.

EVENT MANAGEMENT
Since 1992, ES&E has produced CANECT Environmental 
Compliance & Due Diligence Training Conferences, 
which have become major industry events. We can also 
help other organizations develop and hold their own 
conferences, seminars, workshops and roundtables.

WEBINAR MARKETING
Work with ES&E Magazine to sponsor and develop 
engaging webinar events that inform our audience. 
Or, we can help share your in-house webinar with our 
readers.

BEFORE
complex. cluttered.

THE  DICE

Up to 50% reduction in mechanical room space required

90% fewer joints = 90% less risk of leakage

Simple, consolidated operation

AFTER
simple. intuitive.

#20 – 220 Industrial Parkway S.
Aurora, Ontario L4G 3V6
Tel: 1 (905) 841-4073 Fax: 1 (905) 841-4018
www.VissersSales.com 

THE EVOLUTION OF 
THE CHEMICAL METERING 
SYSTEM

Site Remediation and Facility Decommissioning.

Excavating services, aggregate, haulage, disposal, 
demolition, restoration and clean up.

Above and below ground tank decommissioning.

TOTAL SITE SERVICES & SOLUTIONS

ENVIRONMENTAL 
REMEDIATION 
SERVICES

VISIT OUR NEW WEBSITE:
www.kgsenvironmentalgroup.ca

Toll free: 855-378-3015
Fax: 888-245-5220

Email: info@kgsenvironmentalgroup.ca

EXCEEDING OUR 
CUSTOMERS’ 

EXPECTATIONS
“From pricing right through to 
project completion, you can 

expect personable, professional 
and safe execution. KGS’ team 
routinely go above and beyond 
to not only ensure that the job 
gets done, but that all of their 

client’s needs and concerns are 
addressed.”

– Environmental
Consultant

Licensed by MECP and 
TSSA. Fully bonded and 

insured. OSHA and 
WSIB compliant

SERVING
ONTARIO

Penny Davey
Sales Director
416-807-3812
penny@esemag.com

Denise Simpson
Sales Representative
905-960-4064
denise@esemag.com

CONTACT US for more information and 
pricing on these services.
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2026 RATES (Net rates in Canadian dollars)

ES&E MAGAZINE
Cost per insertion. 

U.S. Advertisers: 
Take advantage of the current exchange! Rates are 25% lower in U.S. Dollars!

Ad size and dimensions  (W × H) 6 × 3 × 1 ×

Full Page  (8" × 10.875" + 0.125" Bleed / No Bleed: 7" × 10") $3145 $3565 $3780

1/2 Page (horizontal/vertical)  (7" × 4.875" / 3.375" × 10") $2070 $2430 $2515

1/2 Page Island  (4.5" × 7.5") $2340 $2595 $3030

1/3 Page  (Vertical: 2.125" × 10" / Horizontal: 7" × 3.25" / Square: 4.5" × 4.875") $1465 $1640 $1770

1/4 Page  (3.375" × 4.875") $1045 $1235 $1515

Product & Services Showcase (1/9 Page)  (2.125" × 3.08") $600 $670 $695

Directory & Buyers’ Guide – Enhanced Listing $325 per year

Professional Directory Cards  (4.5" × 1.5") $325 per issue (3 issues minimum)

Sponsored Content / Polybag Insertion Contact us for price and availability

WEBSITE AD RATES — ESEMAG.COM

Ad size and 
dimensions  (W × H) Price / month File Requirements

Leaderboard  
(728 × 90 pixels) with link

$675  
(3 month minimum)

1456 x 180 px  
(max 150Kb file size) 

with link

Standard Banner  
(728 × 90 pixels) with link

$400  
(3 month minimum)

1456 x 180 px  
(max 150Kb file size) 

with link

Medium Rectangle  
(300 × 250 pixels) with link

$465  
(3 month minimum)

600 x 500 px  
(max 150Kb file size) 

with link

Bundles, Wallpaper, Expandable Leaderboards available via Custom Quotes

CUSTOM EMAIL BLASTS

Deployment

E-blast to full readership $1825

E-blast to select readership — 
geographical or reader type, 
e.g., consultants, municipal, etc.

$1150

DIGITAL EDITION SPONSORSHIP

Ad size and dimensions Rate

(728 × 90 pixels) with link $1195 
per issue

Design

ES&E creates one for you $295

Penny Davey
Sales Director
416-807-3812
penny@esemag.com

Denise Simpson
Sales Representative
905-960-4064
denise@esemag.com

Contact Sales

ES&E EMAIL NEWSLETTER  (Price per month — 3 month minimum)

Ad size and dimensions  (W × H) Rate Spots

Leaderboard (600 × 75 pixels) with link $995 1

Standard Banner (580 × 73 pixels) with link $695 4

Featured Product (180 × 130 pixel photo, title, 
50‑word description, and link) $795 4
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